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Direct and intelligent
engagement is the key

Bk D Deen made I recent woelis
of o curront econcmibe climate, and
buslnesses can be In ne doubt that a
ohallonging time Hoes ahoead,

[ this situation, bosrdroosms
peronn the countey will be examinlog
theiroutgoings, and alming o nnsure
that return on investment 18 max-
Imilsed,

It may bo tempting [or some to
slash marketing budgets in the guest
for achbevabile savings, The rocent
IPA report suggested (hat this s
already happening,

Hewever:, IE I8 amistalen strategy
Cutting off contact with the oon
wamer - and potential customers - 18
hoth unwise and short sighited, Eoo
nodnle difieulty can actually be an
appertun ity to el strongly asoth-
ore are outting baok. History hns
shown thot strong lnunches, Innova-
tiom and diveraion can all ho sun
oessful in times of recession

Hevwowonr, marlaters mmst be nware
that they meed (o adapl. In thnes of
geonomic turbuloneo, ongnging with
cusiomers bsvital. 1 s o woaste of e
sl money fosimply Aing anwanled
information in the direction of con-
sumers and hope thot enough of it
sticks to make the effort worthwhile,

Pirect and intelligent consuimer

ongngemaoent in the Key to successil
marketing in an economic dewnturn,
Migholas Miller

Chief axecutive officer
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